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EEuurrooppee  aanndd  tthhee  mmeeddiiaa

PPrroommoottiinngg  sscciieennccee  bbyy  cceelleebbrraattiinngg
sscciieennccee??  TThhee  EEddiinnbbuurrgghh
IInntteerrnnaattiioonnaall  SScciieennccee  FFeessttiivvaall
aapppprrooaacchh  

Suggested topics
• how universities are adjusting to the
free market
• playing the league table game;
competing for students – strategies and
techniques
• the student as customer and the
concept of customer service
• student charters – what are they and
what are they for?
• PR payment by performance; the
role of advertising in higher education
marketing
• why governments want value for
money and accountability from
universities
• design in university marketing –
using outside agencies and internal
units

TThheemmee: EEuurrooppee  22000000::  tthhee  CChhaalllleennggee  ooff
tthhee  MMaarrkkeett
VVeennuuee: University of Edinburgh
LLaanngguuaaggeess: simultaneous translations
between English, French and Spanish. 
NNuummbbeerr  ooff  ppaarrttiicciippaannttss: 180 people
coming from all across the Western
European countries, along with a number
of colleagues from other parts of the
continent and beyond (a small group
from Central/Eastern Europe plus a
colleague or two from North America
and even Mexico). 

PPlleennaarryy  sseessssiioonnss
AAcchhiieevviinngg  EEuurrooppeeaann  ppoossiittiioonniinngg  iinn  tthhee
hhiigghheerr  eedduuccaattiioonn  mmaarrkkeett

HHiigghheerr  eedduuccaattiioonn  iinn  SSccoottllaanndd  aanndd  tthhee
UUnniitteedd  KKiinnggddoomm

EEuurrooppeeaann  CCoommmmuunniittyy  ppoolliiccyy  ffoorruumm

WWhhaatt  ddooeess  iitt  mmeeaann  ffoorr  aa  uunniivveerrssiittyy  ttoo
eenntteerr  tthhee  mmaarrkkeett  ppllaaccee  aass  aa
ccoommmmeerrcciiaall  ccoonncceerrnn??

• professional education and training
for modern PR practice
• taking on board alumni relations and
fund-raising

Workshops
• corporate and visual identity
programmes
• university magazines and the
external audience
• the electronic media for media
interaction
• desktop publishing and print buying;
• making use of radio
• use of market research in public
relations
• running internal TV training
programmes
• crisis planning for PR
• campus wide electronic information
systems
• university newsletters
• readership and other feedback
studies on university publications

of military vehicles parked at the entrance. In the conference hall
I met military personnel in military dress. After speeches by Alf
McCreary, Wolfgang Mathias, Edoardo Brioschi and myself, and
the usual question and answer game, one of the military
approached me. “We would very much like to shed our old
image,” he told me; “would you have suggestions how to?”
Without thinking I answered: “If I were you, I would start by
putting on a different suit.”

As chairman of EUprIo I made it my habit to offer a present, on
behalf of my university in Groningen, to all prominent speakers at
conferences; it was a Delft blue bottle of Dutch gin. In my speeches
I referred to these gifts as the “spirit of EUprIo.” once, at Zurich
airport, I was stopped by customs. ey went through my luggage
and found four bottles of Dutch gin. “one is for the Minister of
Education, one for the Governor of Kanton Zurich, one for the
Mayor of Zurich and one for the rector Magnificus of the
university,” I sternly told the official on duty. He did not know
whether I was kidding, he did not know whether I was trying to
fool him, he did not know what to do. He let me pass.

TThheemmee: TThhrreeaattss ttoo UUnniivveerrssiittiieess::
cchhaalllleennggeess  ttoo PPRR
VVeennuuee: Swiss Federal Institute of
Technology and University of Zurich
LLaanngguuaaggeess: English, German and French
were the official languages of the
conference with simultaneous
translations for the plenary sessions.

PPlleennaarryy sseessssiioonnss
AArree  uunniivveerrssiittiieess  ffaalllliinngg  aappaarrtt??
Martine Brunschwig-Graf
Minister of Education, Canton of Geneva

TThhee uunniivveerrssiittyy  ––  AA  ppeerrssoonnaall  vviieeww
Franz Hohler
Writer and satirist

TThhee uunniivveerrssiittyy  aass  aa  tteeaamm::  fificcttiioonn aanndd
rreeaalliittyy
Helga Nowotny
University of Vienna

SScciieennccee  aanndd tthhee  mmeeddiiaa  ––  TThhee mmiissssiinngg
lliinnkk
Rosmarie Waldner
President European Science
Journalists’ Association

Hans Peter Peters
Forschungszentrum Jülich GmbH

SScciieennccee  aanndd tthhee  mmoorraall  ddiimmeennssiioonn  
Walter Zimmerli
Bamberg
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